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The United Nations Association in 
Canada (UNA-Canada) is a registered 
charity with a mandate to educate and 
engage Canadians in support for, and 
understanding of the United Nations and 
its issues which have a global impact. 
Founded in March 1946, the Association 
proudly marked its 65th anniversary in 
2011. UNA-Canada has a wide variety of 
programmes and activities through which 
to build Canadian capacity to identify and 
address emerging international issues on 
a national basis and to provide a foresight 
and policy research capacity underpinning 
this innovative programming.  With a 
professional, national secretariat in 
Ottawa, UNA-Canada derives much of its 
strength and community outreach from 
its network of twenty volunteer-based 

branches and local contacts and our 
membership base of 20,000 individuals. 
Working with the private and public 
sectors, academia, community leaders, 
like-minded NGOs as well as multilateral 
organizations, UNA-Canada provides 
a place for Canadians to offer their 
made-in-Canada solutions to challenges 
confronting the global commons and to 
develop skills in living together in peace 
and prosperity. Key programmes target 
Canadian youth, human rights, sustainable 
development, environment, peacebuilding 
and corporate social responsibility. 

For a sense of the full scope of our work, 
and for information on how to join us, we 
invite you to visit our website at www.

unac.org. 

L’Association canadienne pour les 
Nations Unies (ACNU) est un organisme 
de bienfaisance enregistré qui a pour 
mandat d’éduquer et d’amener les 
Canadiens à appuyer et à comprendre les 
travaux de l’ONU, ainsi que les dossiers 
dont l’incidence touche l’ensemble 
de la planète. Fondée en mars, 1946, 
l’association a été fier de souligner son 
65ème anniversaire en 2011.  L’ACNU 
dirige un vaste éventail de programmes et 
d’activités qui ont pour but de renforcer 
la capacité du Canada à identifier et 

à solutionner, au niveau national, les 
nouveaux enjeux internationaux; par 
le truchement de cette programmation 
novatrice, l’ACNU cherche à faire valoir 
sa vision et son expertise en matière de 
recherche sur les politiques. Dotée d’un 
secrétariat national professionnel établi 
à Ottawa, l’ACNU doit en grande partie 
son dynamisme et sa présence dans 
la communauté à son réseau de vingt 
sections et contacts locaux menées par 
des bénévoles en plus de notre base 
adhésion de 20,000 individus. L’ACNU, 

www.unac.org
www.unac.org


qui collabore avec les secteurs privé et 
public, les universitaires, les dirigeants 
communautaires, les ONG aux vues 
similaires à la sienne, ainsi qu’avec 
les organismes multilatéraux, met à la 
disposition des Canadiens une tribune 
qui leur permet d’offrir des solutions 
canadiennes aux problèmes entourant 
la préservation du patrimoine naturel 
international et à perfectionner leurs 
compétences dans le but d’assurer une 
cohabitation pacifique et prospère à 
l’échelle mondiale. Les programmes 

phares de l’ACNU s’adressent tout 
particulièrement aux jeunes Canadiens 
et mettent au premier plan les thèmes de 
la paix et la sécurité, du développement 
durable, de l’environnement, de 
la consolidation de la paix et de la 
responsabilité sociale des entreprises. 

Pour en savoir plus d’information ainsi que 
comment nous joindre, visitez notre site 
Web à www.unac.org
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This M&M Toolkit is about you. You will 
discover a wealth of tips, guidelines, 
and testimonials on how to initiate 
and promote inclusive media within 
your community of diverse cultures 
and heritages. The M&M Toolkit can 
be used by anybody with interest in 
using media and communication tools 
to bring together a group, neighbors, 
schools, employees or a ‘community’ 
to explore solutions towards building 
a socially cohesive society in Canada. 

A reader/user will gain knowledge and 
in-depth understanding of:

•	 Terms used in the M&M Toolkit on 
diversity, cultural identity and other 
related themes.

•	 Why Canadians should care about 
diversity and social cohesion within 
their communities and day-to-day 
interactions with their fellow citizens.

•	 Community mapping exercises, 
including tips on how to assess the 

Introduction 
to M&M
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needs and capacity of your community, 
and get to appreciate its assets – the 
people who live and work in the 
community; including volunteers and 
knowledge experts.

•	 The process of engaging one another 
around a common goal, capturing our 
voices, and presenting our views in an 
accurate and balanced fashion.

•	 The art of organizing community 
events and ways to overcome fear and 
mobilizing towards a common goal.

This M&M Toolkit draws on a decade-
long experience of UNA-Canada’s 
engaging youth and their communities 
on diversity issues and a sense of 
belonging for all Canadians. Extensive 
research has been conducted by 
the Association on multiculturalism 
and anti-racism education for 
youth. In addition, a number of our 
partners have contributed their 
experiences and lessons learned to 
this M&M Toolkit. Members of the 
M&M National Advisory Committee, 
our volunteer Regional Coordinators, 
Media partners, and ethno-cultural 
communities, have all contributed 
greatly to the content of this guide. 
Above all, the M&M interns, with 
aspiration to work in the media 

as community cultural experts, 
shared their experiences and 
their testimonials are highlighted 
throughout this M&M Toolkit. Their 
voices serve as a spring board for you 
the reader to confidently embark on 
the road to creating an inclusive and 
caring society using the media as 
exciting tool.

Expert Opinion

“Often unequipped with direct 

experience of Canadian cities 

(beyond their own)…people rely 

on the media to tell them about 

their country… Ethnic minorities 

do not see themselves accurately 

reflected in Canadian media, and 

that marginalization perpetuates 

feelings of exclusion – especially 

when we place value upon those 

representations as fair and 

equitable mirrors of our nation.”

M. Mahtani, Associate Professor, 
Department of Human Geography 
and Program in Journalism, 
University of Toronto 
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Why is inclusive media important? 
In Canada, more than 200 
multicultural groups were identified 
in the 2006 Census. By 2020, Canada’s 
visible multicultural representation 
will be estimated at 35% of the total 
population.  These numbers vary from 
region to region, i.e. Toronto is 54% 
diverse and Vancouver is 36% diverse 
(2006 Census, Statistics Canada).

With these figures in mind, the visible 
multicultural makeup of mainstream 
media outlets does not proportionally 
represent the diversity of Canada’s 

population within the content of 
mainstream radio, TV and newspaper.  
Incorporating multicultural 
perspectives has become a priority 
for many mainstream media outlets.  
By working directly with youth from 
diverse communities and community 
organizations with an understanding 
of this gap, UNA-Canada works 
with media towards inclusion of all 
communities.

Inclusive media provides a more 
authentic account of the world around 

Canadian Multiculturalism Act : The Act 
for the preservation and enhancement of 
multiculturalism in Canada, became law 
on July 21, 1988. The Act acknowledges the 
contributions of Canadians of all origins 
and their communities to the building of 
Canada, and reminds us of the rights and 
responsibilities of citizenship set out in 
Canadian legislation. It encourages all of 
us to work together to build a society in 
which the principles of multiculturalism 
are fully realized in practice.

Mainstream media: media disseminated 
via the largest distribution channels, 
which therefore represent what the 
majority of media consumers are likely to 
encounter. The term also denotes those 
media generally reflective of the prevailing 
currents of thought, influence, or activity. 

“What makes mainstream media 

mainstream”, October 1997, Z Magazine.

Community Media: is any form of media 
that is created by a specific community, 
either a geographic community or 
a community of identity or interest. 
Community media is separate from 
mainstream. 
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us and can bring the margins into 
the mainstream, in terms of how, 
what and for whom information 
is produced. Our awareness and 
attitudes about our surroundings 
are greatly impacted by messages 

within the media. Every form of media 
contains a bias which can be positive, 
neutral or negative and affects our 
sense of belonging and how we see 
ourselves.

About M&M
M&M was developed to encourage 
ethno-cultural minority youth who 
are involved in, and or graduates of 
journalism, media and communication 
studies to become active change 
agents by sharing their identities, and 

stories, and inspiring the inclusion of 
ethnic diversity in the media. 

M&M was built on UNA-Canada’s 
decade-long diversity education 
programme, which reflects a 
commitment to social cohesion in 

“The first days at Metro News were 

overwhelming. On my second day, I was 

sent to City Hall and had no idea what to 

write about. Everything was happening 

too fast. I soon learned to not be afraid of 

the new situations I was thrown into and 

to be more vocal about issues I want to 

cover. My ideas weren’t always accepted, 

and sometimes I wrote stories which don’t 

get published. That’s why every journalist 

should have their own blog! 

“My ability to find stories and report on 

them is getting better, and I know it sounds 

cheesy, but I learn something new every 

day. There’s still a lot of work to do to make 

media more inclusive, but this experience 

has given me confidence to continue doing 

just that.”

Rosanna Haroutounian, M&M Intern 2012 
(Metro News Ottawa)
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Canada.  Canada aspires to be a 
nation with a vision of equal and fair 
treatment and opportunity for all, 
regardless of ethnicity or country 
of origin. The initiative examines 
and enhances the role media plays 
in contribution to the inclusive 
representation of all Canadians.

For three years UNA-Canada, through 
the M&M initiative, has forged 
supportive partnerships and close 
working relationships with media 
outlets, ethno-cultural communities, 
post-secondary institutions, high 
schools and provincial governments 
to broaden the reach and impact 
of the program for the intended 
beneficiaries. 

UNA-Canada has proudly reached 

over 20,000 people in Canada, 
implemented activities and forged 
partnerships with 200 community 
partners, media organizations and 
academic institutions.

In 2011 and 2012, the M&M Internship 
placed young, up-and-coming 
journalists from across Canada 
in newsrooms and TV studios of 
mainstream and community media 
outlets for 6-week internships. 
Participants worked hard to learn 
the ropes, inform news content and 
make in roads as they advanced their 
careers in the media.  In 2012, 70% of 
the M&M interns found employment 
(freelance, contract or full time) 
within their chosen field of media and 
communications.

“This project really gave me an 

understanding how diversity works in the 

media. As an individual, you have to take 

initiative and be ready to learn. Work hard 

and fast and you need to understand that 

what you are seeing from your perspective 

is of great value in the newsroom.”

Maureen Juma, 2012 M&M Halifax Intern, 
Global Maritimes



15

MULTIMEDIA+MULTICULTURALISM

United Nations Association in Canada
Association canadienne pour les Nations Unies

Mainstream media…reading between the lines
The first step in creating inclusive 
media is learning to look critically 
at the messages contained in 
mainstream media.  Do you see a bias? 
Be aware of who is writing the story 
and why.  Ask yourself how the images 
and stories affect the perceptions 
of cultures and diversity in Canada.  
This M&M Toolkit will provide some 
tips and activities that will help build 
your capacity to make media that 
reflects more diversity and will, we 
hope, help you see where we all bring 
a sometimes biased lens to seeing our 
communities and even ourselves.

Media literacy fosters the process of 
looking critically at all forms of media 
to evaluate the content and identify 
stereotypes. This is especially tricky 

when we don’t see the stereotypes 
or don’t question them. A great way 
to begin this process is through 
media deconstruction (think of a 
construction site and the process 
of taking something apart to see its 
components and structure).  This is 
an activity that allows you to take 
a programme, as advertisement of 
a story apart to look at what kind 
of opinions, messages or ideas are 
embedded within the message. As 
consumers of goods and information, 
we are constantly being exposed to 
ads and media messages which try to 
get our attention and ‘buy-in’. These 
forms of media can influence our 
purchasing decisions as well as our 
perceptions of the world around us.

Ethno-Cultural Community vs. Race: Increasingly scholars and experts have understood that 
the concept of “race” continues to be constructed by society to categorize people based 
on their physical appearances.  Now we can see how narrow and limiting a definition can 
be; when people are defined only by their physical appearance (something beyond their 
control), this can lead to stereotypes and discrimination.  Terms such as ‘visible minority’ do 
not accurately describe communities established through similar ethnicity and/or culture.  
For example, people from so-called ‘white’ ethnicities can include people from an Anglo-
Saxon background as well as Eastern Europeans . ‘Black Canadians’ can include individuals 
from African countries as well as the Caribbean.  ‘Asian’ can refer to people from over 45 
countries in Asia, including India or China.  This M&M Toolkit, will use the terms ‘ethno-
cultural groups’ where possible.
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Ask yourself...
Here are a few questions to ask your 
self when looking critically at media:

1. Who created this message?
2. What techniques or ‘hooks’ are used to 

capture the audience’s attention?
3. How could this message affect diverse 

groups?
4. What values, points of view and/or 

stereotypes are contained within the 
message?

5. What is the goal of this message?
6. Are there parts of the story that are not 

being told in this media messages? 
7. How does this message build its own 

story or meaning? 
8. What and/or whose ideas does this 

message promote?

Remember to consider:

•	 All media messages are created by 
individuals with views

•	 Everyone experiences the same media 
messages differently

•	 All media have values and bias 
contained within them

Activity: Media & Community Scan

A media/community scan will help reveal how the media depicts issues in your community.

Newspaper
Gather local newspapers and magazines, and look through the content. Pick stories from 
different sections (sports, fashion, arts).  Next, cut out the images of people in them and arrange 
them into groups that make sense to you, for example, place all the images of young children 
together in one pile and the images of adults in another. What patterns do you begin to see as 
you scan the stories and photos? What do you notice about how some diverse populations are 
represented? Are some groups excluded? 

Radio
What kind of messages do you typically hear when the radio hosts speak? What messages are 
presented in the commercials? Are there messages about diversity and inclusion? Do these 
messages change from station to station? Do any of the programme hosts have accents? Is there 
an understanding that ‘we’ as the listener view the subjects in the stories in the same way?
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•	 There can be a meaning and/or agenda 
behind every media message

We all have the ability to look critically 
at the media around us and to create 
media that represents the realities of 
our communities.

Television and Movies: 
What kinds of relationships do you see between people of diverse backgrounds on television 
programs, commercials and in movies? Are there certain groups of people that you don’t see on 
television? Are there instances where people act out stereotypes? What are your initial reactions 
to stereotypical depictions of people?

Entertainment and pop culture:
How do entertainment media report on diversity in movies, music, sports, etc? Are there certain 
groups that are over-represented or under-represented? Are there any phrases or ideas that 
stand out to you?

Social media:
When you think about popular images, videos and stories on social media, do they promote 
inclusion and diversity? How is humour used in terms of inclusion or discrimination? 

“It was our pleasure to participate in 

the program and certainly a benefit 

to our newsrooms across the country. 

The feedback I’ve heard so far has been 

overwhelmingly positive...” 

Karen Clout, Shaw Media 
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Engaging 
Diverse 
Communities

“When I first moved to Canada, it was a 

new thing for me to see people from various 

cultural backgrounds. At the beginning, it 

wasn’t very easy to accept others as they 

are. Through M&M, I had the chance to meet 

new people who are originally from different 

countries, and get to know them and their 

cultures more. Now, I realize that sometimes 

some people who can’t speak my language, 

Continued on facing page.



19

MULTIMEDIA+MULTICULTURALISM

United Nations Association in Canada
Association canadienne pour les Nations Unies

The majority of Canadians tie their 
identity to an ethno-cultural group or 
immigrant background. An essential 
part of building social cohesion is 
working with and engaging diverse 
communities. Building bridges 
between individuals and communities 

facilitates a sharing of ideas, 
experiences and skills, which can 
then be used to create more inclusive 
media. Why not create your own 
learning activity, which is inclusive 
of and accessible by diverse cultural 
groups.

Get to know your community
Doing a little research in your region is 
an effective way to learn more about 
what is happening around you and can 
help you identify potential partners 
and brainstorm activities.

But how do you get started and how 
do you find the people, organisations 
and stakeholders to work with? Start 
with a community scan, by answering 
the following questions:  

•	 What are the mainstream media in my 
region (e.g. The Globe & Mail, Metro, 
CBC, radio, Epoch Times)?

•	 What are the more local, community 
media outlets in your region (e.g. 
neighbourhood newspapers produced 
on a weekly basis)?

•	 What are the post-secondary 
institutions with media, 
communications, and/or journalism 
programmes?

or enjoy eating the same food that I do 

can be closer to me than anyone else 

from my community…I was able to get 

to a conclusion that what matters in the 

end is the people themselves rather than 

what language they speak or what kind of 

clothes they wear.”

Hiba Kamal, M&M Edmonton Intern, 2012 
(Shaw Media)
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•	 What kinds of diversity-focused 
organisations, projects and/or 
initiatives are in progress in my 
community?

•	 What are some of the newcomer 
(immigrant), settlement and integration 
organisations operating in my region? 

•	 What is the multicultural landscape of 
my community?

For more stats about your city, check 
our Urban Diversity Forum online: 
http://www.urbandiversity.ca/

The majority of Canadians tie 
their identity to an ethno-cultural 
group or immigrant background. 
An essential part of building social 
cohesion is working with and engaging 
diverse communities. Building 
bridges between individuals and 
communities facilitates a sharing of 
ideas, experiences and skills, which 
can then be used to create more 
inclusive media. Why not create your 
own learning activity, inclusive of and 
accessible by diverse cultural groups?

So let’s get started!
Once you have found organisations to 
approach and have an activity in mind, 

OR maybe you want to start your own 
independent organization.  How do 

Multicultural: of, relating 
to, reflecting, or adapted 
to diverse cultures. (http://

www.merriam-webster.com/

dictionary/ethnic)

Diversity: the difference 
in abilities, age, culture, 
ethnicity, gender, physical 
characteristics, religion, 
sexual orientation, and 
values. (http://www.hrsb.

ns.ca/content/id/1008.html)

http://www.urbandiversity.ca
http://www.merriam-webster.com/dictionary/ethnic
http://www.merriam-webster.com/dictionary/ethnic
http://www.merriam-webster.com/dictionary/ethnic
http://www.hrsb.ns.ca/content/id/1008.html
http://www.hrsb.ns.ca/content/id/1008.html


21

MULTIMEDIA+MULTICULTURALISM

United Nations Association in Canada
Association canadienne pour les Nations Unies

you start and how do you get people 
to notice you? You will need to create 
van identity for yourself and do a bit 
more preparatory work. Ensuring you 
have a consistent message will go a 
long way – this includes developing 
a mission statement and some basic 
branding for yourself. 

A Mission statement
This is a short statement of purpose 
which guides your actions and 
indicates your goals. It allows people 
to understand who you are and what 
you intend to do. (Appendix)

To create your mission statement, ask 
yourself the following questions:

•	 Who are you trying to reach?
•	 Why is your activity important?
•	 What question or problem are you 

addressing?
•	 What is your intended outcome?

Once you have established a mission 
statement and know who you would 
like to approach, begin to create your 
own independent media network.

Branding
When you brand yourself, you 
create an identity or an idea that 
differentiates you from others and 
defines your mission. You can use 
a symbol, a catch-phrase, a term, a 
design, or even a song. This ‘brand’ 

Ethnic origin (also known as ethnic 
ancestry): refers to your ethnic or cultural 
origins. An ancestor is someone from 
whom a person is descended and is 
usually more distant than a grandparent. 
Ethnic origin should not be confused with 
language, place of birth or citizenship.
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should be used on all of your 
materials, communications and 
allow you to advertise quickly and 
effectively. 

As social media increasingly shapes 
social interaction and media content, 
individuals and organisations are 
using various outlets to create and 
strengthen their brands. Through 

websites, blogs, Twitter, Tumblr 
and Facebook, for example, you can 
quickly create, display and share your 
brand or ideas with existing networks. 

Once you have established a brand 
and created a multi-media platform 
to work from, begin networking 
online, creating your own stories and 
brainstorming activity ideas. 

In the Community: Interview With Fatha and Kayf

Fatha came to Canada fleeing the civil war 
in her homeland of Somalia in the early 90’s. 
She hoped for a better life for her family, 
including her daughter Kayf Abdulqadir. 
In 2009, Kayf had the opportunity to 
make a video through the Adobe Youth 
Voices Project ; Kayf’s documentary on 
misconceptions about Muslim women’s veil 
(hijab) The Unveiled Truth won her class the 
chance to attend the Adobe Youth Voices 
Summit at Stanford University in California 
with other programme participants from 
around the world. Kayf’s work was one of 
only 12 videos screened at a special gala 
evening in San Francisco. Since then, Fatha 

has come to believe that perhaps Kayf might 
be cut out for a career in the media

Fatha: My daughter  made the video 10 Types 

of Somali Girls. I watched this video….She is 

always telling jokes but in the video I could 

see that there was something there. Then she 

got interviewed on CBC Radio. Then I thought 

she should do this professionally. I wanted 

her to start looking to see what she can study 

so that she can do this professionally.

Continued on facing page.
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Kayf first became involved with the 
Multimedia & Multiculturalism Programme 
when she attended the workshop “A Foot in 
the Door” in 2011 (M&M Ottawa). 

Kayf:  My mother was really happy to learn 

about the UNA-Canada’s Multimedia & 

Multiculturalism Programme because she 

wanted me to get help to figure out how I 

can make what I am doing into a career... 

everyone around me is studying health 

sciences or nursing so I just thought I was 

making these videos as a hobby. Being into 

media is not the norm. But then I went to the 

workshop “A Foot in the Door” and I met other 

people who were interested in making this 

into a career so I thought maybe this is really 

what I should be doing, maybe it really could 

be possible.

Fatha: There are people in my community 

who might not like this. But I think it is okay 

because my daughter is doing something 

creative. She is using her skills. She is telling a 

story. So if people complain this is what I tell 

them.

Fatha is now supporting Kayf’s decision to 
apply for Algonquin College’s Interactive 
Multimedia Developer Programme where 
she will have an opportunity to hone her 
video and photography skills
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Reaching Out
Once you have completed your 
community scan and have an idea of 
who is doing what in your community, 
the next step is to identify and contact 
organisations whose activities and 
mandates speak to yours or your 
community’s. You can start by 
checking out websites and identifying 

a contact name, and perhaps 
attending an activity or community 
event to get to know some of the 
community members and leaders. 
Face-to-face meetings are a great way 
to initiate relationships, but be ready 
to meet people with a short ‘elevator 
speech’ about yourself. 

Elevator Speech: An elevator speech is a 30-60 second pitch which 
communicates your brand, your ideas and what you hope to 
accomplish. Practicing in front of a mirror or with friends is a great way 
to refine your approach to people.  The idea here is communicating 
clearly as though you have a few floors worth of an elevator ride, to 
share your idea(s).
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Expert Opinion

Tips from an independent media maker:
“Involving different people is key from the 

outset. Get feedback and input on the initial 

idea: How could it work better? Who else 

could be involved?

Giving people different ways in which they 

can participate and be a part is important. 

Identifying barriers to participation, and 

figuring out ways to overcome them can 

help ensure that the different people who 

can benefit from the project are able to be 

involved.

Involvement includes having a sense of 

ownership, buy-in, connection and deriving 

value from the project. Extend this to media-

makers, organisations and communities that 

are served by, or benefit from, the project.

To be successful, there must be well-

thought out plans and strategy for both 

organisational and economic sustainability 

- making good media is not enough. Also 

ensure that the project is providing something 

of value to people/communities on an 

ongoing basis”

Greg McDougall
Equitable Education
www.EquitableEducation.ca

www.EquitableEducation.ca
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Let’s Talk 
Social Media

Social Media: Social media is a form of new media.  It is user-created 
video, audio, text or multimedia that are published and shared in 
a social environment, such as a blog, podcast, forum, wiki or video 
hosting site. More broadly, social media refers to any online technology 
that lets people publish, converse and share content online. http://

www.socialbrite.org/sharing-center/glossary/

http://www.socialbrite.org/sharing-center/glossary
http://www.socialbrite.org/sharing-center/glossary
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Like this…share that…tweet 
tweet. What is it all about?
Social Media or ‘new media’ are online 
platforms that allow us to connect, 
share information in digital formats 
and create ‘virtual’ communities. 
Social media are not moderated, 
so they can be open spaces for 
expressions, narratives and the 
facillitation of citizen journalism (also 
known as participatory, public or 
independent journalism). 

Some examples of social media sites 
are Facebook, Twitter, Pinterest, 
Tumblr, MySpace, LIVEjournal, Orkut, 
Instagram, LinkedIn, and YouTube.

Be careful. Social media can also 
create a sense of a false community. 
For example, comments sections 
are different from genuine social 
media because they may be nearly 
anonymous, which leads to more 
uninhibited behaviour: Unfortunately, 
you may see comments that are racist 
and/or generally discriminatory. 
Media outlets that wish to engage 
their readers in a community need to 
manage comments while also being 
sure not to censor public opinions. 
Many sites or forums are ‘moderated’ 
by a moderator.

The combination of social media to 

Expert Opinion

According to Matthew Johnson 
from MediaSmarts, there are many 
implications for users of social 
media:

“First, the ability of social media to 

share and spread stories. Smaller 

outlets are better able to reach 

interested people through social 

media because it’s easier to target 

the precise audience for your 

message: if one person finds it, is 

interested, and shares it, it will reach 

other people who are interested.”

MediaSmarts (http://mediasmarts.

ca) is a Canadian not-for-profit 
charitable organisation dedicated 
to digital and media literacy. Their 
vision is that all Canadian children 
and youth have the critical thinking 
skills to engage with media 
as active and informed digital 
citizens.)

http://mediasmarts.ca
http://mediasmarts.ca
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the world of journalism has shortened 
the news cycle and heightened the 
imperative to be first with a story. This 

has a negative effect on fact-checking, 
resulting in more inaccuracies in 
stories, and also less depth.”

Old media and new media…what’s the word?
Beyond being a tool to share 
information about events, social 
media is changing the way that news 
is created, shared and trusted – or not. 
You’ve likely heard the terms ‘New 
media’ or‘old’ or ‘traditional media’ 
(see glossary). The transition from 
old to new media has created shifts 
in the media industry. Canadians are 

increasingly reading news online and 
streaming digital newscasts. This has 
challenged the traditional economics 
of media, which is based heavily on 
advertising revenue. As ad revenue 
decreases, and we continue to expect 
free access to news, those telling the 
news have been faced with decreased 
pay and job cutbacks.

Moderator: A moderator monitors comments and makes decisions on the content and 
direction of online forum threads.  If the tone becomes overly hostile, a moderator can hide 
discussions. Conversely, topics needing further discussion can be posted indefinitely by the 
moderator. Duties are as diverse as the forum topics themselves. Moderators often enforce 
many rules, as people may communicate oppressive ideas or attitudes.
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New media: refers to access to content 
any time, anywhere, on any digital device 
(i.e. cell phone) as well as interactive user 
feedback, participation and community 
media content.

Old Media: are traditional means of 
communication and expression that have 
existed since the development of the 
printing press, leading to paper media, 
radio and television – before the internet. 
Industries that are generally considered 
part of the old media are broadcast and 
cable TV, radio, news papers/magazines, 
books and print publications.
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10 steps for a great event

1. Write a background one pager.

2. Assemble a project team.

3. Write a project timeline and action plan.

4. Review and plan.

5. Plan your budget and fundraise if needed.

6. Identify and contact guest speakers

7. Create a venue checklist.

8. Start a communication plan...early!

9. Ensure on-site technical support, backup 
and documentation.

10. Conduct post-event follow-up

Organizing an 
Event
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So you want to create an event or reach out to a 
community?
Now that you’ve established a brand 
and mission statement for yourself, 
and familiarized yourself with 
multimedia networks, it is time to 
mobilize. Creating and organizing an 
event could be done for many reasons; 
a skill-building workshop, screen a 
film, media conference, a community 
forum, fund raise, raise awareness 
about an issue that is important to 
your community/region. Think BIG, 
that is how effective change is made.

A great way to share knowledge 
about multicultural issues and 
promote awareness about diverse 
communities is to organize a public 
event, something that can turn 

knowledge into action.  Perhaps 
there is a particular issue facing your 
community or perhaps you want to 
raise funds for a particular cause.  You 
may want to organize a workshop to 
build awareness about the importance 
of media literacy.  No matter what 
kind of event, or your reasons, we’ve 
provided a step-by-step list of things 
to consider to make sure your event is 
successful. 

Here is a step-by-step guide to putting 
together a well-organized, impactful 
event.
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1. Write a background one pager
Describe the objective of your 
event (Who, What When, Where, 
Why) (Appendix 1.1)
•	 Who? Who are you are trying to reach 

and who would you like to have attend.  
Is there a specific community that 
would benefit from attending your 
event? Are you targeting a specific 
age group? Could the participants 
benefit from a more inter-generational 
dialogue?

•	 What?  What is the event? Are you 
seeking to share information, build 
skills, promote an initiative or maybe 
just have some fun (that’s okay too)?  

Think about what you are seeking to 
accomplish and how best to market it 
using social media networks

•	 When?  The day of the week and the 
time of day, you hold an event is 
important to determine attendance.  If 
you are hoping to have media cover 
the event, it is best to have the event 
on a slower news day, outside of 
peak reporting times. Avoid Mondays 
and Fridays as people are either 
gearing up or winding down from the 
week. Consider when people are free 
during the day i.e. student schedules, 
9-5 schedules, do attendees have 
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children or require childcare?
•	 Where – Where will you hold the event? 

Is the space accessible to differently-
abled populations and what is the 
capacity?

•	 Why – Most importantly, why do you 
feel the need to organize an event and 
what are the potential benefits for 
attendees?

2. Assemble a project team
Organizing an event can be a big task 
and it helps to have a team and a 
diverse skill set to ensure you have the 
support you need as you implement 
your ideas;

•	 Write a call for volunteers and distribute 
among your social media networks

•	 Use online tools for communications 
and registration i.e. Skype, 
GoogleGroups, Yahoo Groups

3. Write a project timeline and action plan
It’s important to be clear about what 
you need to do and when you need to 
do it. 

Set deadlines for yourself and work 
hard to stick to them.
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4. Review and plan
It takes time to plan activities and 
good organization is key.  Start by 
reviewing your action items.  Set a 
realistic plan, with timelines due 
dates. Give yourself extra time.

•	 Assign roles and task lists, taking into 
consideration varying schedules and 
skill-sets of your volunteers

•	 Use a pre-event timeline with regular 
meetings and check-ins

5. Plan your budget and fundraise if needed
Sit down and see what your operating 
budget is. If you are independent, 
charity or non-profit and working 
with limited resources, make sure 
that you plan accordingly.  If you need 
services that will require cash, then 
think about a fund raising strategy.  If 
you are looking for services or goods 
that can be donated, seeking in-
kind help can help you.  Individuals, 
organizations and businesses who 
can benefit from your activity often 

have  services/goods that are available 
at a discounted rate (or even free).  
The bottom line is to make sure you 
budget wisely and prepared for the 
costs associated with your activity. 
Remember you definitely will not get 
support if you don’t ask for it.

Costing out your event is vital, ensure 
that you have enough funds to pay for 
your logistical requirements, overhead 
and/or incidental costs.  If you are 
operating on a limited budget, think 
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about fund-raising or asking for in-
kind donations (In-kind donations are 
donations other than money). 

•	 Create a spreadsheet to keep track of 
your spending

•	 Consider overhead costs 
(transportation, taxes, microphones, 
incidental fees)

•	 In-kind and community support 
(appendix): Working on community 
activities can be challenging when 
funds are limited. Once you establish 
a working budget, you can look at 
items which could be donated by local 
organisations. 

The best way to secure in-kind 
donations? Write a one-page letter 
about your event, including:

•	 Details of the event and what you are 
seeking from the organisation

•	 How contributions will benefit your 
event/community

•	 How will the organisation, business 
or donor benefit (i.e. using their logo 
on your materials).  Mentioning their 
name, having their advertisement on or 
near their contribution.

Examples of in-kind donations: 
printing services, food, gift certificates, 
space, promotional items, volunteer 
time etc. 

Once you have sent the letter or 
e-mail, follow up with a phone call 
or contact the organisation in three 
days to have if they have questions. 
Remember, sometimes it can take 
time to process these kinds of requests 
and you should give yourself some 
lead-time. Some organisations have 
online request forms for donations, so 
be sure to check relevant websites.

Sample Budget

Gallery rental 107
Food Catering Service 500

Cameras Photography Rental Store 260
Facilitation Subject Matter Expert #1 500
Resource Person Subject Matter Expert #2 250

Photography Photographer 250
Overhead/Transport Buses, Cabs, AV Rental 300
Total 2167
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6. Identify and contact guest speakers 
•	 Start with a list of all potential speakers: 

Why would your audience want to see 
them? Do they represent the ideas and 
experiences of your audience? Are you 
likely to get them? Can you pay for 
travel and/or other costs?

•	 Contact speakers, presenters, panelists’ 
by email, telephone or with a letter

•	 Provide plenty of advance notice 
•	 Have a backup plan and backup 

speakers in mind.

7. Create a venue checklist
No matter what kind of event you 
are having, the venue can make or 
break it.  Ensure that is accessible to 
differently abled individuals and has 
adequate provisions for audio-visual 
support.  

•	 Wheelchair accessible
•	 Wi-Fi for multimedia presentations
•	 Outside catering allowance or 

accommodation for special diets
•	 Early access for setup

•	 Ask for reduced, non-profit rates
•	 Natural light or adequate lighting for 

photography
•	 Effective table and chair arrangement 

for interactive dialogues
•	 IT facilities, technical support
•	 Prayer space (if it a day long event)
•	 Be aware of cultural or religious 

activities of diverse groups and how 
that might affect attendance

•	 Is public transit or parking nearby?

8. Start a communications plan...early! 
Media Release
Create a media release (appendix 
1.2): A media release is a notification 
and invitation for press and/or media 
to attend and report on your event. 
It should be sent within a week of 
your event and should have the exact 
details of the event as well as contact 
information. It is good idea to send 
your media release with as many 

media outlets and relevant community 
organizations as possible.  Think about 
who your audience is and be strategic 
about your outreach.

Contact media to promote and report 
on your event. Contact your local radio 
station and ask if they would be willing 
to talk about your event or interview 
you to help get the word out. 
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Event Poster
Create a poster which contains 
background on the event and the 
5W’s (who, what, when, where and 
why) and distribute (appendix 1.3).  
Outreach and promotion can make or 
break your event. Getting the word out 
about your event is key and the earlier 
you start to spread the word the 
better. Make printed copies to post in 
strategic areas as well as distributing 
electronic copies of the poster 
(Facebook, Twitter etc.). Post flyers at 
schools, local community centers and 
public spaces frequented by people 
who might be interested in attending 
your event. Contacting school boards, 
listing in community newspapers and 
sending posters the campus papers 
and radio stations is also a good idea.

•	 Use social media: You can create an 
events page using social media sites 
like Facebook. 

•	 Keep track of registration using online 
mechanisms like Eventbrite

Official and High Level 
Invitations
Official invitations on official 
letterhead (appendix 1.4): Your 
message is important to you and 
relevant to your community – so 
why not invite local politicians or 
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community leaders to attend or even 
speak at your event?  Depending on 
who you are contacting, information 
or official requests can often be 
sent online – but should be done 
in advance. For example, if you are 
inviting a Mayor or a Minister, you 
should contact them a minimum of 
one month in advance and follow up 
with a telephone call or an e-mail. 
In your request for their attendance, 
tell them how their attendance will 
be useful to your cause and exactly 
what role they can play at your event. 
Be sure to provide your contact 
information.

Brand…brand…BRAND! 
Branding your event is key (appendix 

1.5). Make sure you have your logo 
clearly displayed on all of your 
promotional items and throughout 
venue (in advance of the event, if 
possible). Brand all of your social 
media communications and 
be sure to include any logos or 
information about partners, donors or 
stakeholders involved in your event.

Accessibility
When planning your activity it is 
important to be aware of the diversity 
of your participants and the social or 
economic barriers throughout your 
group. It is important to ensure that 
the language you use to communicate 
and promote your activity is inclusive 
and informed. If it is possible, offer to 
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subsidize bus fare or address potential 
financial needs of your participants.

Create an event agenda (appendix 

1.6)

The agenda of the event should 
contain the location and schedule of 
activities. If there is one more than 
one session or parts of the event, it 

should provide a breakdown of time 
and a line about who will facilitate 
each session and what each session 
will involve.  It is a good idea to leave 
time at the end of your event session 
for discussion, Q&A and networking.  
Some of the best learning comes from 
idea sharing after the main event.

9. On-site technical support, backup and documentation
•	 Bring a backup charger for your 

computer
•	 Bring cables, extension cords and 

adapters
•	 Test and backup all presentations on 

a USB
•	 Rapporteur and photographer: If your 

budget allows, have a rapporteur or a 
note taker keep track attending your 

event to capture themes, discussion 
and key ideas which emerge during 
your event. Having a photographer 
is always a good idea – you can post 
pictures online and create a visual 
to share among communities and 
networks. A picture is worth a thousand 
words.
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10. Post Event Follow-up
Acknowledgements and thank 
you cards
Writing thank you cards for volunteers 
and acknowledging the efforts of 
your project team let’s people know 
that their work and time are valued. A 
simple ‘thank you’ can go along way.  
Make sure others know about about 
the contributions which were made 
and recognize the efforts of your team 
and participants (Appendix 1.7).

Expand networks
Be sure to ask everyone to bring 
and share a business card, contact 
information, so you can follow up, 
share findings from your event and 
share knowledge, upcoming events 
and resources.  Have an attendance 

sheet to keep track of who attended 
the event and to keep a record of 
contacts (e-mails, phone numbers, 
websites etc.).

Generate new ideas
Following your event, reflect on what 
emerged and new themes which were 
expressed by attendees. How are they 
relevant? Who contributed and how 
do they contribute to your cause?  For 
future activities, how can you integrate 
these new ideas? 

Taking stock: Celebrate 
successes and learn from your 
challenges.
Did people tweet about your event, 
was there adequate media coverage? 
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Were people able to access the venue?  
Did you stay on schedule? What were 
reactions and what emerged from your 
event?  Did you fulfill what you set out 
to accomplish in the objectives of your 
initial plan? What were the challenges? 
Could you have planned for them in 
advance? Meet with your team and 

debrief about the event, ask each 
person what they thought worked well 
and what could be improved on. It 
also helps to send a post event survey 
to attendees to get their thoughts. 
(Appendix 1.8).
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When working with children, youth or 
young people it is important to cover 
some basics. 

1. Communicating in advance 
with parents and guardians
It is vital that you build trust with 
parents, guardians and/or elders. This 
means approaching them with your 
intentions or ideas for engaging youth. 
Provide a backgrounder on your 
activity, with specific parameters on 

what will happen and how it benefits 
the youth or broader community.

Have each participant under the age of 
16 submit a permission form signed by 
his/her parent or guardian

2. Media Release Forms (Appendix 
1.9)

This form permits you to collect 
personal information from individuals 
(i.e. photographs, documents) and 

Working With 
Communities
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allows you to use it for future or 
promotional means. This must be 
signed and completed by underage (18 
or years and under) participants to re-
distribute information/photos/media.

3. Police Checks
If you are working with children and 
youth or particularly vulnerable 
groups, you will build trust by ensuring 
that you or those who will work closely 
with these groups get a police check.A 
police check can be completed at your 
local police station. They are relatively 
inexpensive and can be completed by 
phone. This is a standard requirement 
for any job/task that will require child 
or youth work. Police Checks can take 
a few days to complete or up to a few 
months – so give yourself some lead 
time if possible.

Social Media and 
Community Matters

Fartousa Siyad and Kayf Abdulqadir 
are university students from 
Ottawa who formed the film 
making duo known as Specs and 
Veil. Kayf and Fartousa realized 
there were no Somalian actors 
online and decided to create 
a YouTube video about their 
experiences as young Somali 
women in Canada. Their video “10 
Types of Somali Girls” went viral 
globally (receiving over 150,000 
hits) and drew the attention of 
mainstream media like CBC Radio 
and Google. Since this unexpected 
success, the duo has decided to 
continue producing comedic videos 
by and for youth from the Somali 
diaspora.  The response they 
received revealed how net-based 
audio-visual satire and comedy 
are effective as tools to deal with 
the challenges of integration while 
building resilience and readiness 
for newcomers.

Specs and Veil’s Video can be 
viewed here: http://youtube.com/

watch?v=rOBh-NXR_Gk

http://www.youtube.com/watch?v=rOBh-NXR_Gk
http://www.youtube.com/watch?v=rOBh-NXR_Gk
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M&M Regional 
Case Studies

“There’s no clear-cut path to journalism, 

especially in the digital age, where the 

tools of communication are readily 

accessible. As a young journalist, who 

inherited a new brand of journalism that 

continues to transform itself, it’s exciting 

to see the ways stories have taken on new 

forms of expression, with the help of social 

media. I had the opportunity to see social 

media and journalism in action through my 

internship at Global News. I saw the power 

social media had to influence the news 

cycle–amplifying the voices and efforts of 

citizens to bring about change.”

M&M 2012 Intern Beatrice Paez, Global 
Toronto 
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M&M Montreal (Appendix 2.0 – 2.3)

Event: “Diversity, Media and Representation in Canada”

Objectives:
•	 Facilitate capacity building by 

sharing media production, distribute 
resources and tools between ethno-
cultural producers, citizen media, and 
mainstream media outlets.

•	 Expose majority media to the issues 
and objectives of current or aspiring 
ethno-cultural media producers 
(including showcasing their work) and 
how to bring these objectives and views 
into a cross-cultural context.

•	 Showcase current mixed-media 
projects and build bridges for future 
collaborations.

The outreach and promotion:

•	 Mailchimp mailout (first “save the date” 
message). Mailchimp is a free, online 

software that allows you to distribute 
group emails about a particular event.

•	 Facebook event listing (linking to 
Eventbrite). Eventbrite is a free online 
tool that allows you to create an event 
page for outreach and allows you to 
keep track of registrants and attendees.

•	 Eventbrite listing (linking to Facebook)
•	 Twitter hashtag: #MediaDiversity; 

MédiaDiversité
•	 Website posting (on the M&M webpage)
•	 Poster
•	 Email: sent to conference participants 

with promo materials for sharing.

These sites allowed the team to 
track the number of people who 
registered on Eventbrite and the 
number of people who said they were 



46
United Nations Association in Canada

Association canadienne pour les Nations Unies

MULTIMEDIA+MULTICULTURALISM

attending on Facebook. Some people 
overlapped. It was important that the 
event team spread the word through 

various channels and networks and 
also asking participants to spread the 
word through their own channels.

Results
Through a series of panels, workshops 
and a multimedia showcases, this 
day-long conference was organized 
in Montreal to discuss issues of 
representation and access to the 
media by ethno-cultural communities 
in Canada. This was a bilingual event, 
meaning both English & French were 
used.

•	 According to Facebook and Eventbrite, 
there were 80 conference registrants, 
who self-identified as; students, 
representatives from community 
groups, media representatives, 
academics, some general public. 

•	 13 conference presenters were invited 
and presented content on citizen 

journalism and ethnic media in 
Montreal.

•	 7 multimedia artists showcased 
their art in an evening showcase and 
networking event.

•	 All the presenters and multimedia 
artists exceeded expectations. The 
event met its three objectives and 
contributed to the development 
of a growing Montreal network of 
established and emerging media 
practitioners and community allies 
who support media diversity in 
Montreal. A thematic summary of the 
conference was drafted highlighting 
the major themes and outcomes of 
the conference and distributed to 
conference participants.

Lessons Learned: 
Although there were 80 participants 
registered, 50 people showed up the 
actual event. This is due to the fact 
that that there were students protests 
happening near the venue, which was 
located on a university campus, this 
may have discouraged participants 

from attending the event. Following 
the conference, some attendees 
shared that the venue was not easy 
to find.  For future events, the team 
will use additional signage around the 
venue and provide participants with a 
map, in advance of the event.
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M&M Edmonton
Event: Citizen Journalism Youth Workshop

Objectives:
•	 Provide a background to multicultural 

community organizations, on the 
connection between multi-media and a 
sense of belonging among youth from 
diverse communities

•	 Explore how photography can be used 

as a tool to narrate experiences for 
ethno-cultural youth

•	 How social media is a tool to connect 
with and build networks and share 
educational resources and help build 
stronger communities.

Outreach and promotion:
•	 Targeted e-bulletin
•	 Distributed event details to various 

community calendars
•	 Created a workshop backgrounder 

and distributed to past workshop 
participants, local networks 
(community centres, high schools and 

UNA-Canada branches
•	 Recruited workshop facilitators, subject 

matter experts 
•	 Contacted relevant organizations who 

might be interested in the subject 
matter

Results:
•	 Three subject matter experts were 

invited and facilitated workshops on 
photography and citizen journalism.

•	 Ten participants from First Nations and 
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Somalian communities.  The in-depth 
content and small group enabled 
sharing of experiences in a safe and 
open space.  

•	 The workshop convened individuals, 
who shared their stories of integration 
challenges and how these experiences 
can be shared using photography as a 
medium.

M&M Halifax (Appendix 3.0 – 3.2)

Event: Diversity Photo Contest 

Objectives: 
•	 Design and implement a city wide 

photo contest for youth to share 
their perceptions of diversity through 
photography. 

•	 Encourage community members to 

express themselves, for the participants 
to inspire and to educate others from 
a grassroots perspective, regardless of 
their level of photography skill. 

•	 Mobilize photography as a media tool to 

Supported by: Citizenship and 
Immigration Canada, Alberta 
Human Rights Commission and 
the Human Rights Education and 
Multiculturalism Fund (AHREMF).
United Nations Association 
in Canada-Multimedia & 
Multiculturalism, Partners: Somali- 
Canadian Education and Rural 
Development Organization.

Photos can be viewed:
http://www.flickr.com/photos/
mmunac/sets/72157632470212295/

http://www.flickr.com/photos/mmunac/sets/72157632470212295
http://www.flickr.com/photos/mmunac/sets/72157632470212295
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convey perceptions of multiculturalism 
and enrich greater access to knowledge 
sharing for multilingual youth

•	 Organize two free and accessible skill 

building workshops for interested youth 
learn basic photography skills and how 
explore how media and representation 
can build stronger communities.

Outreach and Promotion:
•	 Researched past photo contests 

for promising practices and lessons 
learned

•	 Developed a calendar of events for the 
entire programme and distributed in 
a targeted e-bulletin to community 
organizations and established networks

•	 Distributed promotional materials, 
posters and web content on Flickr, 
Twitter and Facebook

Results:
•	 80 entries were accumulated on the 

Flickr page
•	 Flicker photo stream had 2,270 views. 
•	 Facebook photo album had 150+ “likes” 
•	 Facebook album accessed by 400+ 

individuals.  
•	 130 attendees of all three events, 

workshops and showcasing event.
•	 Awards ceremony and evening gala 

took place during which;

•	 Six winners announced and awarded 
cash prizes

•	 16 photos showcased at The HUB (a 
local arts and media space). 

•	 70+ attendees. 
•	 Media coverage: SNAP Halifax and 

New Roots Radio.  http://www.

newrootsradio.com/home/item/43-the-

art-of-immigration.html 

Photos available at: http://www.flickr.com/
photos/diversityphotocontest/ 

Supported by: FUSION Halifax, 
Alliance Française, Canadian 
Museum of Immigration at Pier 
21, Halifax Public Libraries, 
Halifax Refugee Clinic, Immigrant 
Settlement & Integration Services, 
The Hub. 

http://www.newrootsradio.com/home/item/43-the-art-of-immigration.html
http://www.newrootsradio.com/home/item/43-the-art-of-immigration.html
http://www.newrootsradio.com/home/item/43-the-art-of-immigration.html
http://www.flickr.com/photos/diversityphotocontest
http://www.flickr.com/photos/diversityphotocontest
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M&M Calgary
Event: MYA (Multicultural Youth Action) Film making workshop

Objectives:
•	 Implement a ‘by youth, for youth’ 

activity on the issue of racism, while 
learning about multimedia tools.

•	 Facilitate a 6 part series of skill building 
workshops to cover: script writing, film 
shooting/editing and story telling.

•	 Examine media messages to explore 

hidden messages and solution building 
through multi-media tools.

•	 Interview Calgarians to understand how 
the public perceives multiculturalism.

•	 Outreach and Promotions:
•	 Created an event poster, distributed on 

Facebook and Twitter

Results:
•	 Recruited and worked with a core group 

of five youth

•	 Three workshops were implemented by 
local subject matter experts

•	 Film was completed and screened at a 
small community event

•	 The series created leaders and learning 
to work as a diverse team, rather than 
getting a large turnout at the film 
screening event. The true success came 
from the youth participants being able 
to identify hidden racism and use of 
multimedia tools to convey anti-racism 
messages. 

Partners: Red Cross, Omni 
Television, Jump Studios
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Lessons Learned: 
We had hoped to work with a larger 
group, in future activities, we will try 
a more targeted outreach strategy to 
access community organization who 

already have established,  active youth 
groups who may want to participate in 
activities.

M&M Toronto
Event: “Through My Eyes” PhotoVoice Conference

Objectives:
•	 Provide at risk youth with the 

opportunity to build strategies that 
promote community safety and justice 
advocacy.

•	 Create an outlet for youth to showcase 
their ideas and creativity through 
photography and explore city spaces 

through a camera lens. 
•	 Enable youth to create long lasting 

relationships with community leaders, 
develop, and assist them in becoming 
active community members and 
leaders through knowledge sharing.

Outreach and Promotion:
•	 This event worked directly with TCHC 

communities, as a result a call for 
applicants were not publicly distributed

•	 Contacted prospective partners with an 
event backgrounder and established a 
communications and action plan
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•	 Distributed sponsorship letter for in-
kind workshop facilitation and in –kind 

photography subject matter experts.

Results:
•	 65 youth completed the programme 

and gained valuable leadership skills
•	 A four part identity, media and 

photography skills workshop series
•	 A professionally facilitated Photo-walk 

of Toronto, where youth captured 
images that portrayed issues of diverse 
communities and social cohesion

•	 Photos were printed and framed and 
sold in a charity silent photo auction

•	 Graduation ceremony where youth 

ambassadors spoke to community 
partners about lessons learned and 
skills acquired.

M&M Vancouver
Event: Townhall and “Me in Media (MIM)” Youth Workshop series

Objectives: Town Hall Public Panel
•	 Explore issues around ethnic presentation in media and storytelling 

Partners: Toronto Community 
Housing Corporation (TCHC), 
Ontario Justice Education Network 
(OJEN), Henry’s, Centre for 
Addiction and Mental Health, and 
Toronto Crisis Response Team.

Photos can be viewed: 
http://www.flickr.com/photos/mmunac/sets/72157631732255005/

http://www.flickr.com/photos/mmunac/sets/72157631732255005
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the importance of media literacy in the 
creation and consumption by media, 
professionals, educators, advocates 
and youth.

•	 Provide a space to bring diverse 
communities members, academics, 

youth, elders and community members 
together to explore themes on 
multiculturalism

•	 Launch the Me In Media Workshop 
Series (MIM)

•	 Live twitter feed projection

Objectives: MIM (Me in Media)
•	 A three part workshop for youth 

(aged 14-18) on identity, media and 
photography in a think tank format to 
explore how ethnicity can shape media 
and stories.  

•	 Facilitate activities that explore issues 

of social inclusion and
•	 Skill building workshops (stories, 

videos, photo montages) and action 
items to answer the question “what 
would an inclusive future look like?”

Outreach and Promotion
•	 Posted a call for volunteers and created 

a time based action plan
•	 Weekly meetings with community 

members and youth ambassadors 
to promote the workshop in local 
high schools and among diverse 
communities.

•	 Created an event backgrounder, press 
release and generated a following using 
twitter, facebook and eventbrite

•	 200 attendees at the Town Hall and 
fifteen youth at the workshop series

•	 Tweet reach and trending of over 
25,000.

Partners: Vancouver Public Library 
(VPL), Museum of Vancouver 
(MOV), Schema Magazine, Pacific 
Cinematheque, Access To Media 
Education Society, YouthMade

Images can be viewed here:
http://www.flickr.com/photos/mmunac/
sets/72157627542791289/

http://www.flickr.com/photos/mmunac/
sets/72157627578784499/

http://www.flickr.com/photos/mmunac/
sets/72157627760090662/

http://www.flickr.com/photos/mmunac/sets/72157627542791289
http://www.flickr.com/photos/mmunac/sets/72157627542791289
http://www.flickr.com/photos/mmunac/sets/72157627578784499
http://www.flickr.com/photos/mmunac/sets/72157627578784499
http://www.flickr.com/photos/mmunac/sets/72157627760090662
http://www.flickr.com/photos/mmunac/sets/72157627760090662
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Blog: Blog is a word that was created 
from two words: “web log.” Blogs are 
usually maintained by an individual 
or a business with regular entries of 
commentary, descriptions of events, 
or other material such as graphics or 
video. Entries are commonly displayed 
in reverse-chronological order. “Blog” 
can also be used as a verb, meaning to 
maintain or add content to a blog.  

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQqxAmHM

Canadian Multiculturalism Act: The 
Canadian Multiculturalism Act, an Act 
for the preservation and enhancement 
of multiculturalism in Canada, 
became law on July 21, 1988. The 
Act acknowledges the contributions 

of Canadians of all origins and their 
communities to the building of 
Canada, and reminds us of the rights 
and responsibilities of citizenship 
set out in Canadian legislation. It 
encourages all of us to work together 
to build a society in which the 
principles of multiculturalism are fully 
realized in practice.

Community Media: Any form of media 
that is created and controlled by 
a community, either a geographic 
community or a community of identity 
or interest. Community media is 
different from mainstream. 

Chat: Refers to any kind of 
communication over the internet 
but traditionally refers to one-to-one 
communication through a text-based 
chat application commonly referred to 

Glossary of 
Terms

http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
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as instant messaging applications. 

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQrVadlU

Diversity: Diversity is the difference 
in abilities, age, culture, ethnicity, 
gender, physical characteristics, 
religion, sexual orientation, and 
values. (http://www.hrsb.ns.ca/content/

id/1008.html)

E-book: An electronic version of a 
printed book. However, most e-books 
are not actually available in print 
(unless you print them). These are 
typically published in PDF form.

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQsqEq8u

Ethnic: Of or relating to large groups 
of people classed according to 
common racial, national, tribal, 
religious, linguistic, or cultural origin 
or background(http://www.merriam-

webster.com/dictionary/ethnic).

Ethnicity: Ethnicity connotes shared 
cultural traits and a shared group 
history. Some ethnic groups also 
share linguistic or religious traits, 

while others share a common group 
history but not a common language or 
religion.

Ethnic origin (also known as ethnic 
ancestry): Refers to the ethnic or 
cultural origins of the respondent’s 
ancestors. An ancestor is someone 
from whom a person is descended 
and is usually more distant than a 
grandparent. Ethnic origin should not 
be confused with language, place of 
birth or citizenship. 

(http://www12.statcan.gc.ca/census-

recensement/2006/as-sa/97-562/note-eng.

cfm)

Ethno-cultural: Relating to ethnic or 
cultural background of a person or 
group and/or their ancestors. Should 
not be confused with language, 
citizenship or place of birth.

Facebook: An online social networking 
service, founded in 2004 to help 
students get to know each other. It is 
the most popular social networking 
mechanism, used worldwide.

First generation Canadian: Persons 
born outside Canada. For the most 
part, these are people who are now, 
or have ever been, landed immigrants 
in Canada. Also included in the first 
generation are a small number of 

http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://www.hrsb.ns.ca/content/id/1008.html
http://www.hrsb.ns.ca/content/id/1008.html
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://www.merriam-webster.com/dictionary/ethnic
http://www.merriam-webster.com/dictionary/ethnic
http://www12.statcan.gc.ca/census-recensement/2006/as-sa/97-562/note-eng.cfm
http://www12.statcan.gc.ca/census-recensement/2006/as-sa/97-562/note-eng.cfm
http://www12.statcan.gc.ca/census-recensement/2006/as-sa/97-562/note-eng.cfm
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people born outside Canada to 
parents who are Canadian citizens by 
birth. In addition, the first generation 
includes people who are non-
permanent residents.

Generation status: The number of 
generations a person and their family 
have been in Canada. It is derived from 
place of birth of respondent, place 
of birth of father and place of birth 
of mother and it pertains only to the 
population aged 15 years and older. 
Persons are defined as either ‘first 
generation,’ ‘second generation’ or 
‘third generation or more,’ which are 
defined as follows: 

http://www12.statcan.gc.ca/census-

recensement/2006/as-sa/97-562/note-eng.

cfm

Global North/Global South: The 
expression “north–south divide” is 
still in common use, but the terms 
“North” and “South” are already 
somewhat outdated. As nations 
become economically developed, 
they may become part of the “North”, 
regardless of geographical location, 
while any other nations which do 
not qualify for “developed” status 
are in effect deemed to be part of the 
“South”. (http://en.wikipedia.org/wiki/

North%E2%80%93South_divide)

Hashtag: A tag used on the social 
network Twitter as a way to annotate 
a message. A hashtag is a word or 
phrase preceded by a “#” Example: 
#yourhashtag. Hashtags are 
commonly used to show that a tweet, 
a Twitter message, is related to an 
event or conference, online or offline.

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQt7W5rr

Immigration: The movement of 
persons or groups into a country or 
region which they are not native in 
order to settle there permanently. 
Immigration is driven by a variety of 
factors; including (but not exclusive 
to) temperature, breeding, economic, 
political, family re-unification, natural 
disaster, poverty or the wish to change 
one’s surroundings voluntarily.

Instant messaging (IM): Is a form 
of real-time, direct text-based 
communication between two or 
more people. More advanced instant 
messaging software clients also allow 
enhanced modes of communication, 
such as live voice or video calling.

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

http://www12.statcan.gc.ca/census-recensement/2006/as-sa/97-562/note-eng.cfm
http://www12.statcan.gc.ca/census-recensement/2006/as-sa/97-562/note-eng.cfm
http://www12.statcan.gc.ca/census-recensement/2006/as-sa/97-562/note-eng.cfm
http://en.wikipedia.org/wiki/North%E2%80%93South_divide
http://en.wikipedia.org/wiki/North%E2%80%93South_divide
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
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Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQtJZQSC

Mainstream media: Media that 
is disseminated via the largest 
distribution channels, which 
therefore represent what the majority 
of media consumers are likely to 
encounter. The term also denotes 
those media generally reflective of 
the prevailing currents of thought, 
influence, or activity. Chomsky, 
Noam, “What makes mainstream 
media mainstream”, October 1997, Z 
Magazine.

Marginalized: The social process 
of becoming or being relegated 
to the fringes of society and can 
prevent individuals or groups from 
participating fully in the economic, 
social, and political life of the society 
in which they live. 

Media outlet: A publication or 
broadcast programme that transmits 
news and feature stories to the public 
through any distribution channel. 

http://www.inc.com/articles/2000/05/18713.

html

Meme: Used to describe a thought, 
idea, joke, or concept to be shared 
online. It is typically an image with text 
above and below it, but can also come 

in video and link form.

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQtVld00

Migration: Describes the temporary 
movement of a person or group to a 
new region without the intention of 
permanent settlement. 

Multicultural (or ethnic diversity): 
Refers to communities and/or regions 
containing multiple cultures.

Network: Chain of broadcast or radio 
stations controlled and operated as 
a unit, often using the same editorial 
material. 

http://www.inc.com/articles/2000/05/18713.

html

New media: Refers to on-demand 
access to content any time, anywhere, 
on any digital device (i.e. cell phone) 
as well as interactive user feedback, 
creative participation and community 
formation around the media content.

News: Breaking news --immediate 
media coverage as the events occur. 

http://www.inc.com/articles/2000/05/18713.

html

News feature: Special story or article 

http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://www.inc.com/articles/2000/05/18713.html
http://www.inc.com/articles/2000/05/18713.html
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://www.inc.com/articles/2000/05/18713.html
http://www.inc.com/articles/2000/05/18713.html
http://www.inc.com/articles/2000/05/18713.html
http://www.inc.com/articles/2000/05/18713.html
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in a print publication or broadcast 
programme that goes in detail about 
concepts and ideas of specific market 
interest.

Non-permanent residents: Refers to 
people from another country who had 
a Work or Study Permit, or who were 
refugee claimants at the time of the 
census, and family members living in 
Canada with them.

Old Media: A traditional means of 
communication and expression that 
have existed since before the advent 
of the internet. Industries that are 
generally considered part of the old 
media are broadcast and cable TV, 
Radio, news papers/magazines, books 
and print publications.

Op-Ed: Article written by an expert 
that is positioned on the page 
opposite the editorial page. Not to be 
confused with Letters to the editor.

Permalink: An address or URL of 
a particular post within a blog or 
website.

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQtf8szD

Podcast: A podcast is a digital file 

(usually audio but sometimes video) 
made available for download to a 
portable device or personal computer 
for later playback. A podcast also 
refers to the show that comprises 
several episodes. A podcast uses 
a feed that lets you subscribe to it 
so that when a new audio clip is 
published online, it arrives on your 
digital doorstep right away. 

http://www.socialbrite.org/sharing-center/

glossary/

Race: A social construct, used to divide 
people into populations or groups on 
the basis of various sets of physical 
characteristics which result from 
genetic ancestry. Race is an artificial 
category ascribed to people based, 
primarily, on genetically determined 
features, such as skin color and facial 
characteristics. 

Recent immigrants (also known 
as newcomers or new Canadians): 
Refers to landed immigrants who 
came to Canada up to five years prior 
to a given census year. For the 2006 
Census, recent immigrants are landed 
immigrants who arrived in Canada 
between January 1, 2001 and Census 
Day, May 16, 2006. Similarly, recent 
immigrants in the 2001 Census were 
newcomers at the time of the 2001 

http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://www.socialbrite.org/sharing-center/glossary
http://www.socialbrite.org/sharing-center/glossary
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Census, i.e., they came to Canada 
between January 1, 1996 and Census 
Day, May 15, 2001.

Round-up story: A story geared to 
look back at what has happened over 
a specific period of time, such as the 
previous year or quarter. A story in 
which a reporter wants five or ten 
opinions on a subject. 

http://www.inc.com/articles/2000/05/18713.

html

Second generation: Persons born 
inside Canada with at least one parent 
born outside Canada. This includes: 
(a) persons born in Canada with both 
parents born outside Canada and 
(b) persons born in Canada with one 
parent born in Canada and one parent 
born outside Canada (these persons 
may have grandparents born inside or 
outside Canada as well).

Social Media: Social media is a form 
of new media.  It is user-created 
video, audio, text or multimedia that 
are published and shared in a social 
environment, such as a blog, podcast, 
forum, wiki or video hosting site. More 
broadly, social media refers to any 
online technology that lets people 
publish, converse and share content 
online. 

http://www.socialbrite.org/sharing-center/

glossary/

Third generation or more: Persons 
born inside Canada with both parents 
born inside Canada (these persons 
may have grandparents born inside or 
outside Canada as well).

Tweet: A post on Twitter, a real-time 
social messaging system. While all 
agree on usage of tweet as a noun, 
people disagree on whether you 
“tweet” or “twitter” as a verb. RT 
stands for retweet: Users add RT in a 
tweet if they are reposting something 
from another person’s tweet. 

http://www.socialbrite.org/sharing-center/

glossary/

Twitter: A platform that allows users 
to share 140-character-long messages 
publicly. User can “follow” each other 
as a way of subscribing to each others’ 
messages. Additionally, users can use 
the @username command to direct a 
message toward another Twitter user.

http://blog.hubspot.com/blog/tabid/6307/

bid/6126/The-Ultimate-Glossary-120-

Social-Media-Marketing-Terms-Explained.

aspx#ixzz2AQuW7ebO

http://www.inc.com/articles/2000/05/18713.html
http://www.inc.com/articles/2000/05/18713.html
http://www.socialbrite.org/sharing-center/glossary
http://www.socialbrite.org/sharing-center/glossary
http://www.socialbrite.org/sharing-center/glossary
http://www.socialbrite.org/sharing-center/glossary
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
http://blog.hubspot.com/blog/tabid/6307/bid/6126/The-Ultimate-Glossary-120-Social-Media-Marketing-Terms-Explained.aspx#ixzz2AQqxAmHM
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MULTIMEDIA+MULTICULTURALISM (M&M) in partnership with Women, 

Action & the Media (WAM!) Ottawa and Ottawa University Graduate Students 
Association (GSEAD) presents...	  

     

“BEYOND THE SOUND-BYTE” 

*A	  FREE	  PUBLIC	  EVENT*	  

A Panel discussion on social media, community building and diversity within diversity.   

Please join us and share your views… 

Date & Time: Tuesday, December 4, 2012, 5-7pm 

Venue: Room 140 (lounge) 90 University Residence, University of Ottawa (wheelchair accessible) 

Panelists;        Elisha Lim (Toronto) 

Specs and Veil (Fartousa Siyad & Kayf Abdulqadir) (Ottawa) 

Vera Wabegijig (Ottawa) 

 Myron Khatheer (Ottawa) 

(Please register to attend on Eventbrite:	  http://mmunac.eventbrite.ca)	  

This event will feature independent media makers who use new media to explore issues of identity 
using new/social media as a tool to build social awareness and cross-cultural dialogue.  The panel 
will include 5 independent makers from diverse groups who will share their work and their 
viewpoints on how media can be used a tool to convene diverse groups and build communities.  

For more information, please contact: Simmi Dixit, M&M Project officer; simmi.dixit@unac.org OR 
Chelby Daigle, M&M Ottawa Regional Coordinator; chelby.daigle@unac.org 

For more information on M&M, please visit us at; www.mmunac.org	  
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*****For Immediate Release*****  
 

MULTIMEDIA+MULTICULTURALISM	  (M&M)	   	  

And	  Fusion	  Halifax	   	  	  
 

Tuesday, June 12, 2012: The United Nations Association in Canada’s (UNA-Canada) 
Multimedia and Multiculturalism (M&M) Initiative, working in partnership with the FUSION 
Halifax Immigration & Diversity Action Team (ImDiv AT) held a Diversity Photo Contest  
"Express Yourself. Do It, Do”.  We know that Halifax is a diverse and vibrant city and youth 
from all across Halifax submitted entries to show us Diversity through their lenses.   

Join us as we announce the Diversity Photo Contest Official Winner and kick-off our Photo 
Showcase (this is a free event open to the public). 
 

Date: Thursday, June 14, 2012  

Time:  From 5:00 to 7:00 pm 

Location: The Hub, 1673 Barrington St, Halifax 

 

For more information, please contact; 

Soulafa Al-Abbasi, M&M Halifax Regional Coordinator ; 

Soulafa.Al-Abbasi@unac.org   

 

 M&M has been generously funded by the Government of Canada 
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UQAM, COEUR DES SCIENCES 175, avenue du Président-Kennedy, Room / Salle: La Chaufferie
RSVP http://montrealmmunac.eventbrite.ca
Pour plus de renseignements/For More Information: elvira.truglia@unac.org

Conférenciers et conférencières de/PRESENTERS FROM:
Media Awareness Network/Réseau Éducation-Médias • OpenFile • Journalists for Human Rights • CBC • 
Radio Canada International • Mediamosaique • YMCA • Concordia University • McGill University • UQAM

Deux tables rondes (À la croisée des médias grand public et des 

médias ; Médias ethnoculturels – représentation ou ghettoïsation?)

Groupe de travail sur l’alphabétisation médiatique 

Partage de ressources

Présentations multimédia et soirée de réseautage

Two roundtable discussions (Mainstream meets Citizen Media; 

Ethnocultural Media: Representation or Ghettoization?)

Working group on media literacy

Resource sharing

Multimedia showcase & networking in the evening

mmunac.org/montreal2012

montreal  30.03.12

DIVERSITY, MEDIA AND REPRESENTATION

DIVERSITÉ, MÉDIAS ET 
REPRÉSENTATION

conférence Gratuit/Free Conference
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Honourable	  Minister	  Jason	  Kenney	  
325	  East	  Block	  	  
House	  of	  Commons	  	  
Ottawa,	  ON	  K1A	  0A6	   	   	   	   	   	   	   	   March	  7,	  2012	  
	  
Re:	  Invitation	  to	  Multimedia	  &	  Multiculturalism	  (M&M)	  community	  event	  	  
	  
Dear	  Minister	  Kenney,	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
	  
On	  behalf	  of	  the	  National	  Board	  of	  the	  United	  Nations	  Association	  in	  Canada’s	  (UNA-‐Canada)	  
and	  our	  Multimedia	  &	  Multiculturalism	  (M&M)	  Initiative	  team,	  I	  am	  pleased	  to	  invite	  you	  to	  
open	  our	  upcoming	  results	  to	  action	  event	  entitled;	  “Diversity,	  Media	  and	  Representation	  in	  

Quebec”	  to	  be	  held	  in	  Montreal,	  Friday	  March	  30th	  at	  University	  du	  Quebec	  	  a	  Montreal	  
(UQAM).	  	  This	  full	  day,	  bilingual	  event	  will	  share	  immediate	  implementable	  successes	  and	  
results	  of	  the	  national	  (and	  Province	  of	  Alberta	  supported)	  M&M	  programme	  on	  representation	  

and	  access	  to	  media	  by	  ethno-‐cultural	  communities	  in	  Canada.	  	  
	  
	  
The	  conference	  will:	  	  

• Build	  capacity	  through	  sharing	  media	  production,	  distribution	  of	  resources	  and	  tools	  

between	  media	  outlets	  and	  ethno	  cultural	  youth	  in	  the	  Montreal	  region;	  	  
• Engage	  mainstream	  media	  to	  the	  proven	  results	  driven	  current	  ethno-‐cultural	  media,	  

and;	  

• Create	  collaborative/alternative	  funding	  and	  action	  models	  for	  media	  producers;	  	  
• Showcase	  current	  mixed-‐media	  projects	  and	  build	  bridges	  for	  future	  collaborations.	  	  

	  
M&M	   is	   a	   national	   multi-‐year	   outcomes-‐driven	   programme,	   funded	   by	   Citizenship	   and	  
Immigration	   Canada.	  	   The	   initiative	   works	   directly	   with	   media	   agencies,	   post-‐secondary	  
institutions	   and	   ethno-‐cultural	   communities	   towards	   strategic	   goals	   to	   open	   up	   dialogue	   and	  
create	  media	  that	  is	  free	  from	  bias.	  	  
	  
I	  look	  forward	  to	  hearing	  from	  you	  and	  to	  having	  you	  join	  us	  on	  this	  special	  occasion.	  	  If	  you	  are	  
unable	  to	  attend,	  we	  hope	  you	  can	  designate	  one	  of	  your	  delegates	  to	  represent	  you.	  	  If	  you	  
have	  any	  questions	  or	  require	  additional	  information,	  do	  not	  hesitate	  to	  contact	  me.	  
	  
Yours	  sincerely,	  
	  
Kathryn	  White	  
Executive	  Director,	  UNA-‐Canada	  
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Apply today to become a participant in 
UNA-Canada’s Multimedia & Multiculturalism 
(M&M)  “menternship initiative”. M&M works with 
media partners and post-secondary institutions to 
bring qualified, trained and talented youth from 
ethno-cultural communities to benefit from unique 
internships in a Global newsroom through our 
national partnership with Shaw Media, as well as 
other regional host media organizations. 

Selected Interns will…

•  Acquire field experience to enhance their knowledge, 
skills, network, and employability;

• Receive comprehensive training/briefing and de-
briefing sessions; 

•  Gain independence and confidence and consider 
multimedia as a career path; 

• Succeed based on UNA-Canada’s international intern-
ship model – participation in the program will guaran-
tee a 90% success rate in transcending the barriers 
facing early-career young professionals as they try and 
enter the job market 

•  Receive targeted and consistent job search support 
including one-on-one counselling; and

• Give back to the community and local high schools by 
encouraging others to consider careers in the media in 
order to help build a better Canada.

Get your foot in the door with an internship... 

Looking for a rewarding career in the media?

Application Deadline
April 4, 2012 midnight

Call for 
Applications 

now OPEN!

Support...
Engage...
Include...

Get your foot in the door with an internship... 

www.mmunac.org     @mmunac

Application Deadline
April 4, 2012 midnight

For application form and instructions, visit our website:
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Multimedia & Multiculturalism (M&M) Intern Briefing, May 24th & 25th 2012, Ottawa 

 
United Nations Association in Canada 

Association canadienne pour les Nations Unies 

 
MULTIMEDIA+MULTICULTURALISM (M&M) 

 
Participants Arrive and Check-in (Ottawa University Residences) Wednesday, May 23rd 

DAY 1       
Lamoureux Hall, LMX 240 
145 Jean-Jacques-Lussier, Ottawa University                               Thursday May 24, 2012           
Time Session  Facilitator 
8:45 AM Meet in Residences Lobby (90 University)  

and walk to Lamoureux Hall 
Regional Coordinators, UNA-Canada 

9:00 AM 
  

Welcome and Introductions 
 
 

Simmi Dixit, UNA-Canada 
Kate White, Executive Director, 
UNA-Canada 

10:00-10:30 PM The M&M Internship Programme 
 

Lara Hill, M&M Internship Manager 
UNA-Canada 

10:30-12:30 PM Regional Breakout Groups 
Your placement and support  

Regional Coordinators 
UNA-Canada 

12:30-1:30 PM Lunch  
1:30 -3:00 PM Tips and tools for a successful internship Ron Waksman, National Director 

Shaw Media 
3:00-3:20PM Break it down  
3:30- 5:00PM Breakout Groups 

Option a : post production/broadcast tech tools 
OR 
Option b: social media and op eds 

a)Jamie Butler 
Global News, Ottawa 
 
b) Sean McKibbon, Managing Editor 
Metro News Ottawa 

5:00-6:00 Freshen up and walk to ….  
6:00-8:00 PM Dinner  

 
Lemongrass Thai Restaurant 
331 Elgin St. Ottawa, ON 

 
Day 2                                                                                      Friday May 25, 2012 
Lamoureux Hall, LMX 240 
145 Jean-Jacques-Lussier,  Ottawa University 
Time Session  Facilitator 
9:00-9:30AM All about you… Jessica Collette, M&M Evaluator 
9:30-10:00 PM My internship experience … Ann Ariyadasa, M&M Intern 2011 
10:00-12:00 PM Cult-your: Group belongingness, media and 

the fabrication of self. 
Habib Siam, McGill University 

12:00-1:00 PM Lunch  
1:00-2:00 PM Check-out & Walk to CBC Studio YOU 
2:00-4:00PM CBC : Behind the Scenes with Michael and 

Waubgeshig 
 

Michael Bhardwaj and Waubgeshig 
Rice , CBC Ottawa 
CBC Ottawa, 181 Queen St 

4:30-5PM Last minute questions, handouts & fare-well Lara Hill, 
UNA-Canada 

M&M has been generously funded by the Government of Canada 

             and sponsored by  Cocoa Camino 
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United Nations Association in Canada 

Association canadienne pour les Nations Unies 
Growing Global Citizens  § Citoyens du monde à venir 

300 – 309 Cooper, Ottawa, ON K2P 0G5    Tel: (613) 232-5751    Fax: (613) 563-2455    E-mail: info@unac.org 
Charitable Registration No. 11927-6855 RR0001 / N° d’organisme de charité 11927-6855 RR0001 

 
Dear Mr. Mawuli Chai, 
 
On behalf of the United Nations Association in Canada’s (UNA-Canada) Multimedia and 
Multiculturalism Initiative (M&M), we would like to express our appreciation to you for hosting 
the Identity and Media Conference on Saturday, September 29, 2012, and the final graduation for 
the Photo Voice Project entitled “Through My Eyes” on Saturday, December 1, 2012.  
 
The PhotoVoice Project engaged youth in the city of Toronto and empowered them to address 
and express issues of inclusiveness and multiculturalism in the media. The program was citywide, 
which partnered with many organizations including the City of Toronto, Toronto Community 
Housing Corporation, Ontario Justice Education Network, and Henry’s Cameras, amongst many 
others.  
 
Your involvement played a pivotal role in the implementation and success of  these events while 
also having a positive impact on the participating Toronto youth. 
 
UNA-Canada and M&M congratulates you and thanks you once again for your contribution. 
 
Sincerely, 
 
 
 
 
 
 
Simmi Dixit     Rabia Anjum 
Project Officer      Toronto Regional Coordinator 
Multimedia & Multiculturalism   Multimedia & Multiculturalism 
United Nations Association of Canada  United Nations Association of Canada 
 
 
 
 
 

 

 

MULTIMEDIA+MULTICULTURALISM 
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MULTIMEDIA+MULTICULTURALISM (M&M) 

May 24 & 25, 2012 
Intern Briefing Evaluation 

 
 

1) Is the M&M Internship programme what you were expecting? 
 

 
 

2) Which session did you find most useful and why? 
 
 

 
3) Which session did you find least useful and why? 

 
 
 

4) Did you feel that the schedule was ideally paced? 
 

 
 

5) Do you feel comfortable with your placement and the M&M support? 
 

 
 

6) Do you have any concerns that were not addressed at the Briefing? 
 
 

 
7) How would you change future workshops? 

 
 

 
8) Did you find the venue and accommodations suitable? 
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United Nations Association in Canada 

Association canadienne pour les Nations Unies 
 

300 – 309 Cooper, Ottawa, ON K2P 0G5    Tel: (613) 232-5751    Fax: (613) 563-2455    E-mail: info@unac.org 
Charitable Registration No. 11927-6855 RR0001 / N° d’organisme de charité 11927-6855 RR0001 

Information Release Agreement 
Accord de divulgation de renseignements 

 
This agreement indicates your consent to the usage of materials provided to the United Nations Association in 
Canada (UNA-Canada) by you for promotional purposes, inclusive of photo stills and video footage that 
UNA-Canada can use for any non-commercial format.   
 
The United Nations Association in Canada will inform any individual from whom we are collecting personal 
information about the individual of the purpose for which the information is being collected. 
 
UNA-Canada will attribute materials to their creator when used in promotional materials.   
 
I, the undersigned, give permission to the United Nations Association in Canada to use the details of my 
participation in the Multimedia & Multiculturalism programme in materials used to promote the programme, 
such as the Internet, various publications and audio-visual presentations. 
 
_______________________________ 
Name (print) 
 
______________________________  ______________________________  
Signature      Date (Y/M/D) 
 
 
Avant de, durant et après votre stage, l’Association canadienne pour les nations unies (l’ACNU) vous 
demanderez les photographies, les témoignages, les communications écrits et des autres documents pour aider 
l’ACNU à promouvoir le programme de Multimedias et Multiculturalisme.  Cet accord indique que vous 
consentissez à l’usage des materiels donné à l’Association canadienne pour les nations unies par vous pour les 
activités promotionnelles. 
 
L’Association canadienne pour les nations unies informera tous individuels dont nous recueillissons les 
renseignements personnels sur l’individuel de la raison dont les renseignements sont recueilli. 
 
L’ACNU attribuera des materiels à leurs créateurs quand utilisé dans les materiels promotionnelles.  
 
Je, soussigné(e), donne la permission à l’Association canadienne pour les nations unies de divulguer les details 
de ma participation au programme de Multimedias et Multiculturalisme dans le matériel visant à promouvoir le 
programme tel que des sites Internet, des publications diverses et des presentations audio-visuelles. 
 
_______________________________ 
Nom (letters moulées) 
 
 
______________________________  ______________________________  
Signature      Date (A/M/J) 
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United Nations Association in Canada 
Association canadienne pour les Nations Unies 

 
MULTIMÉDIA+MULTICULTURALISM (M&M) 

D i v e r s i t é,  m é d i a s  e t  r e p r é s e n t a t i o n  2012 

Montreal Conference on Media, Diversity and Representation 2012 

 

The United Nations Association in Canada’s (UNA-Canada) Multimedia & Multiculturalism 
(M&M) Initiative presented a free, bilingual, day-long conference entitled; Diversity, Media and 
Representation in Montreal, Friday March 30, 2012.  Delegates explored existing challenges and 
identified possible solutions to issues of access and representation for underserved ethno-cultural 
communities in Canada.  The event was attended by 60 Montreal and Ottawa based delegates, 
including; practitioners and representatives of mainstream, community and new media outlets, 
media and communications professors/researchers, media literacy organizations, community 
representatives from  relevant cultural industries (publishing, for example), professional,  students 
from Anglophone & Francophone Universities (Concordia, UQAM, McGill). 

Panelist and Montreal based media educator, Nantali Indongo asked; “How educated are we about 
‘diversity’ in mainstream media?”  In response, M&M explored the move from traditional non-
traditional media; the ways in which social media are changing current media consumption and 
production.  As we navigate virtual ‘airspace’, structure and ownership of news media with the rise 
of e-based publications, is the internet a democratic space for news production?  

The conference prompted inter-generational dialogue, bilingual attendance as well as idea sharing 
between community, private and public sector representatives.  Conference content will inform the 
development of a comprehensive toolkit to promote media literacy. 

“It was great to have had the opportunity to attend the event. I simply loved it. I liked all the interactions and 
learnt very much from the panellists and the participants. The issue of media and diversity is so important and 
we all know the kind of impact the media in general have on our perceptions….I also loved the workshop on 
media literacy toolkit”  Samir Hammi  (Advisor, Multiculturalism Programme QUE - CIC: Québec).  

Generously funded by  www.mmunac.org 
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MULTIMEDIA+MULTICULTURALISM (M&M) 

 

D i v e r s i t y ,  M e d i a  &  R e p r e s e n t a t i o n 
 

Programme 
Friday, March 30th, 2012 

 
Location: UQAM, Coeur des sciences 
Room/Salle: La Chaufferie 
175, avenue du Président-Kennedy 

 
 
8:15 a.m. - 8:45 a.m.  
 

Breakfast & Welcome Remarks 

9:00 a.m. - 10:30 a.m.  
 

Roundtable Discussion 1:   
Mainstream meets citizen media 

 While mainstream media is critiqued for having too many gatekeepers, 
citizen media is critiqued for not having enough. But can the two 
complement each other? And could the complementary roles present new 
opportunities for underrepresented ethnocultural communities in terms of 
media access and shaping media content? 

 Arndell Florent LeBlanc, President, Journalists for Human 
Rights (Montreal) 

 Damiano Raveenthiran, VP Social Media and Promotions, 
Journalists for Human Rights (Montreal) 

 Dominique Jarry-Shore, Montreal Editor, OpenFile 
 Mathew Johnson, Director of Education, Media Awareness 

Network (Ottawa) 
 Nantali Indongo, Journalist, Co-Founder - Hip Hop, No Pop 

(Montreal) 
 Oussayma Canbarieh – Reporter & Creator - “Me, the muslim 

next door” Radio Canada International (Montreal) 
 Yves Théorêt, Secrétaire général, Réseau des Chaires 

UNESCO en Communication (ORBICOM), UQAM (Montreal) 
 
Moderator: Reisa Levine, Digital Media Specialist/Media producer 
 

10:30 a.m. – 11 a.m.  
 

Break 

11:00 a.m. - 12:30 p.m.  
 

Parallel Working Groups 

 a) Media Literacy Tool Kit: How Ethnicity Shapes Media Stories 
Participants will contribute and give feedback towards the production of a 
guide for facilitators of workshops on media literacy and how ethnicity 
shapes media stories. 
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 b) Resource sharing workshop on media literacy:  
Nantali Indongo, Co-Founder, Hip Hop, No Pop (HHNP) 
 
Through a series of 4 educational and interactive workshops, HHNP looks 
at re-tracing the non-violent origins of Hip Hop culture to help deconstruct  
some of the myths and stereotypes that taint its true meaning and potential.  
Using slide-show projections of historical images to support the content and  
especially through engaging role-playing activities and extensive questions  
for the participants, the HHNP workshops focus on the following themes: 
1) The non-violent origins of Hip Hop 
2) The role and image of women 
3) Symbols and codes: Two sides of the coin 
4) Making the Ghetto Work! 
 

12:30 p.m. - 1:30 p.m.  
 

Lunch and UNA-Canada Panel 

1:30 p.m. - 3:45 p.m. Roundtable Discussion 2:   
Ethnocultural media - representation or ghettoization? 

 How do we portray our own communities when we are the gate keepers? 
How do the economics of media shape the messages and the messenger? 

 Alice Musabende, Freelance reporter and television producer & 
part- time communications coordinator with the Canadian Centre for 
International Justice (Ottawa) 

 Antonio D’Alfonso, Former publisher, Guernica Editions/Writer 
(Montreal) 

 Christiana Abraham, Visitng scholar at the McGill Institute for the 
Study of Canada (Montreal) 

 M. Donald Jean, President, Directeur General Mediamosaique 
(Agence de Presse) (Montreal) 

 Lena Palacios, Joint Ph.D. Student in Educational Studies and 
Communication Studies, McGill University (Montreal) 

 Lorna Roth, Professor, Communications Studies, Concordia 
University (Montreal) 
 

Moderator: Elvira Truglia, Media and Communications for Social Change 
practitioner/educator/consultant; Regional Coordinator, Multimedia & 
Multiculturalism 
 

3:45 p.m. - 4:00 p.m Break 
 
4:00 p.m.- 5:30 p.m. 

 
Parallel Working Groups 

 a) Media Literacy Tool Kit: How Ethnicity Shapes Media Stories 
Participants will contribute and give feedback towards the production of a 
guide for facilitators of workshops on media literacy and how ethnicity 
shapes media stories. 
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 b) Resource sharing workshop on media literacy:  
Mathew Johnson, Director of Education, Media Awareness Network (MAN) 
 
M.A.N. has just released The Diversity and Media Toolbox that includes two 
separate programs: 1) That’s Not Me (the representation of diversity in the 
media); 2) Facing Online Hate (Internet hate). Each program comprises a 
suite of resources: Flash-based tutorials (for teachers, community 
organizations, anti-racism organizations, law enforcement, etc.), teaching 
lessons, interactive student modules, and background articles and essays 
on each topic. There is also a hard copy Responding to Online Hate 
community guide. 
 

6:30 p.m. - 8:00 p.m.  
 

DINNER 
Location: Lallouz Café & Kebabarie, 4561 St. Laurent Blvd. 
*Participants will be reimbursed for cab/bus fare to evening venue, please retain all receipts. 
 

8:00 p.m.  
 

NETWORKING & PECHA KUCHA PARTY 
Location: Lallouz Café & Kebabarie, 4561 St. Laurent Blvd. 
 

 A multimedia showcase by Montreal media artists. Each media artists will 
be given seven minutes to present their work (20 slides X 20 seconds 
each). This will be followed by a guided networking activity. 

 Coco Riot, visual artist 
 Dina Mansour, YMCA Diversity Project (video) 
 eL Seed, graffiti/calligraphy artist  
 Elisha Lim, Art & Storytelling 
 Karim jabbari, Calligraphy artist 
 Masoud Raouf, filmmaker, producer, President, Fighting 

Marginalization Group 
 Nantali Indogo, Hip Hop artist (TBC) 

 
M.C.: Habib Siam, Multimedia & Multiculturalism National Advisor 

 
 
CONFERENCE ORGANIZING COMMITTEE 
 
Conference Curator & Coordinator: Elvira Truglia, M&M Regional Coordinator, UNA-Canada 
 
Logistics Coordinator: Heather Neale 
 
Programming Committee: Elvira Truglia, Chelby Daigle, Gracia Dyer Jalea, Habib Siam, Heather Neale, Reisa 
Levine, Simmi Dixit 
 
M&M National Coordinator: Simmi Dixit 
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UQAM, COEUR DES SCIENCES 175, avenue du Président-Kennedy, Room / Salle: La Chaufferie
RSVP http://montrealmmunac.eventbrite.ca
Pour plus de renseignements/For More Information: elvira.truglia@unac.org

Conférenciers et conférencières de/PRESENTERS FROM:
Media Awareness Network/Réseau Éducation-Médias • OpenFile • Journalists for Human Rights • CBC • 
Radio Canada International • Mediamosaique • YMCA • Concordia University • McGill University • UQAM

Deux tables rondes (À la croisée des médias grand public et des 

médias ; Médias ethnoculturels – représentation ou ghettoïsation?)

Groupe de travail sur l’alphabétisation médiatique 

Partage de ressources

Présentations multimédia et soirée de réseautage

Two roundtable discussions (Mainstream meets Citizen Media; 

Ethnocultural Media: Representation or Ghettoization?)

Working group on media literacy

Resource sharing

Multimedia showcase & networking in the evening

mmunac.org/montreal2012

montreal  30.03.12

DIVERSITY, MEDIA AND REPRESENTATION

DIVERSITÉ, MÉDIAS ET 
REPRÉSENTATION

conférence Gratuit/Free Conference
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Multimedia + Multiculturalism 

Knowledge to Action: Diversity, Media and Representation in Quebec,  

Location: UQAM, Coeur des sciences 
La Chaufferie, 175, avenue du Président-Kennedy 

Montreal, QC 
March 30, 2012 

Summary Report 

This full day, bilingual event shared immediate implementable successes and results of the national (and 
Province of Alberta supported) M&M programme on representation and access to media by ethno-cultural 
communities in Canada. 

                          
 
Importance of building media literacy in our communities 
Speakers and participants at the conference were unanimous on the importance of building media 
literacy within marginalized or unrepresented communities. In particular, a recurring area of 
discussion focused on how to quickly and reliably identify the editorial orientations, ownership and/or 
self-interests of a dizzying multitude of news sources in a constantly changing political landscape. 
 

 The over-reach of “Diversity” language 
 

Throughout the conference, the term “diversity” was implicitly used, and mostly understood to 
mean “racialized” – but what about all the other forms of diversity and marginalization? One 
participant described feeling “aggravated” by how the word diversity is used, urging journalists to 
think about access, and “unpack [the term] deeply… to unpack the idea that diverse means 
something “coloured” [and think about] time, economics, and social positioning.” 
 
Even within the category of racialization, several participants pointed out variations in the 
collective experiences of different communities that make it difficult to come up with one-size-
fits-all solutions. For example, one participant highlighted that community size makes a 
difference in media representation; OMNI in Ontario is far more representative of South Asian 
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*****For Immediate Release*****  
 

MULTIMEDIA+MULTICULTURALISM (M&M)  

And Fusion Halifax   
 

Tuesday, June 12, 2012: The United Nations Association in Canada’s (UNA-Canada) 
Multimedia and Multiculturalism (M&M) Initiative, working in partnership with the FUSION 
Halifax Immigration & Diversity Action Team (ImDiv AT) held a Diversity Photo Contest  
"Express Yourself. Do It, Do”.  We know that Halifax is a diverse and vibrant city and youth 
from all across Halifax submitted entries to show us Diversity through their lenses.   

Join us as we announce the Diversity Photo Contest Official Winner and kick-off our Photo 
Showcase (this is a free event open to the public). 
 

Date: Thursday, June 14, 2012  

Time:  From 5:00 to 7:00 pm 

Location: The Hub, 1673 Barrington St, Halifax 

 

For more information, please contact; 

Soulafa Al-Abbasi, M&M Halifax Regional Coordinator ; 

Soulafa.Al-Abbasi@unac.org   

 

 M&M has been generously funded by the Government of Canada 
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MULTIMEDIA+MULTICULTURALISM (M&M) 

 

 
The FUSION Halifax Immigration & Diversity Action Team (ImDiv AT), working in partnership 

with the United Nations Association In Canada’s (UNA-Canada) Multimedia and 
Multiculturalism (M&M) Initiative, is launching a Diversity Photo Contest - "Express Yourself. 

Do It, Do." - to showcase stories of diversity in Halifax, as well as 2 free Photography 
Information Sessions - "Let's Talk Photography" - to help inspire these stories. We know that 

Halifax is a diverse and vibrant city and we want you to show us why you think so too! 
 

Mark Your Calendars with these important contest dates: 
“Express Yourself. Do It, Do.” 
Diversity Photo Contest Dates 

“Let’s Talk Photography” 
Free Photo Info Session I 

Wednesday, April 18 
6:00 p.m. 

The Hub (2nd floor, 1673 Barrington 
Street) 

Diversity Photo Contest 
Opens 

Monday, April 30 
Submit your photo online! 

diversityphotocontest@fusionhalifax.ca  

“Let’s Talk Photography” 
Free Photo Info Session II 

 

Wednesday, May 16 
6:00 p.m. 

Keshen Goodman Library (330 
Lacewood Dr.) 

Diversity Photo Contest 
Closes 

Friday, June 1 
Submit your photo before midnight for 

your chance to win fantastic prizes 
Contest Judging June 1 to June 8 
Official winner 

announcement/Photo 
showcase kick-off at 

FUSION Second Thursday 

June 14, 5:00 to 7:00 p.m. 
The Hub 

Photo Showcase at The 
Hub June 11 to June 28 

Photo Showcase at Keshen 
Goodman Library June 29 to July 13 

Diversity Calendar  Fall 2012 
 

APPENDIX 3.2
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